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Intent of Document 

1. The intent of this document is:

(a) to uphold the public interest by ensuring that members’ advertising is clear, 
appropriate and maintains a professional image in communicating the delivery 
of safe, ethical chiropractic care; 

(b) to ensure that advertising standards are consistently applied and enforced;  

(c) to ensure, as much as possible, that the public has the information to make 
rational choices for their care; and 

(d) to assist the public in obtaining the services of members of their choice. 

Advertising Definition  

2. Section 40(a) of the Chiropractic Regulations defines an advertisement as: “the use
of space or time in any public medium, or the use of publication such as a brochure or
handbill, to communicate with the general public or segment thereof, for the purpose
of promoting professional services or enhancing the image of the advertiser.”

3. For clarity, “the use of space or time in any public medium” referred to in the definition 
of an advertisement, for the purposes of this document, includes but is not limited 
to:

(a) the name of a member’s chiropractic practice and/or clinic;  

(b) a member’s letterhead, business cards, flyers and brochures;  

(c) a member’s website; 

(d) a member’s blog; and  

(e) a member’s social media posts.  
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Description of Standard 

4. An advertisement must:

(a) be truthful and verifiable; 

(b) be readily comprehensible by the persons to whom it is directed; 

(c) uphold a professional image;  

(d) be clear and not misleading; 

(e) not claim professional superiority; 

(f) not make invidious remarks respecting other practitioners, their services or 
their products, or make claims respecting products or services that are not 
provided as promised; 

(g) not guarantee results or create unjustified expectations; 

(h) not violate patient confidentiality; 

(i) not contain self-congratulatory statements; and 

(j) not state that the member speaks on behalf of the chiropractic profession 
unless authorized by the NSCC Board or the Canadian Chiropractic Association 
to do so. 

5. An advertisement may:

(a) offer an initial complimentary consultation1; 

(b) name a specific diagnostic or therapeutic procedure or modality but cannot 
claim superiority or endorse the exclusive use of such procedures, services, 
techniques, modalities or products. References to specific diagnostic or 
therapeutic procedures must comply with the NSCC Scope of Practice; 

(c) allow an organization to endorse a member provided: 

(i) the individual or organization proposing the endorsement has sufficient 
expertise, according to the NSCC, relevant to the subject matter being 
endorsed;  

(ii) the member has been appropriately assessed as providing the subject 
matter being endorsed; and 

(iii) the member has disclosed any financial or other benefit given or 
received for the endorsement, if such a benefit has been exchanged; 

(d) make reference to the member being a specialist, only if the member is 
recognized pursuant to the Federation of Canadian Chiropractic as a specialist, 
the specialty is disclosed, and the advertisement is otherwise compliant with 
section 39 of the Chiropractic Regulations;  

1  A consultation is a meeting to discuss how chiropractic may benefit the patient. A consultation does not include examination procedures,
diagnostic test (e.g. radiographs) or treatment services. 
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(e) include testimonials, including self-testimonials or testimonials about the 
member’s own experiences receiving chiropractic care, that refer only to the 
benefits of chiropractic and not to a particular member or office, or testimonials 
that refer to a particular member or office only in a member’s website, provided 
the testimonials:  

(i) are accurate, verifiable, and recorded in the patient health record; 

(ii) are used only in accordance with the written consent of the patient;  

(iii) are not obtained using any undue pressure, duress, coercion or 
incentives;  

(iv) include a disclaimer stating that the results of the testimonial may not 
be typical of all patients or that results of patients may vary;  

(v) do not include any information, testimonial or narrative about the 
member providing care to their family members; and  

(vi) are otherwise compliant and consistent with NSCC policies and privacy 
legislation. 

 

6. Any advertisement with respect to a member’s practice must not contain: 

(a) anything false or misleading; 

(b) any expressed or implied guaranteed success of care; 

(c) any comparison to another member’s or other healthcare provider’s practice, 
qualifications or expertise; 

(d) any expressed or implied endorsement or recommendation for the exclusive 
use of a product or brand of equipment used to provide services; or 

(e) material that, having regard to all the circumstances, would reasonably be 
regarded as disgraceful, dishonorable or unprofessional. 

7. A member may advertise his/her fee for chiropractic services provided: 

(a) the advertisement contains accurate, complete and clear disclosure of what is 
and what is not included in the fee; 

(b) there are no hidden fees/costs; 

(c) the member does not bill a third-party payer for the discount taken from a 
discounted diagnostic or treatment service; 

(d) the advertisement expressly states the timeframe and/or limitations to be 
honoured for any discounted diagnostic or treatment service; 

(e) no obligation is placed on the patient for follow-up appointments as a result of 
discounted diagnostic or treatment service; and 

(f) the advertisement is presented in a professional manner that maintains the 
dignity of the profession. 
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8. A member advertising the exchange of products/services for proceeds/donations to a
charity may do so as follows:

(a) the proceeds/donations are being collected for a registered charity, school or 
other organization that, in the opinion of the Advertising Approval Committee, 
serves the public’s interest (the “charity”); 

(b) the charity is disclosed in the advertisement; 

(c) the member discloses the part of the proceeds/donations to be given to the 
charity and if he/she is taking any proceeds/donations to cover his/her 
expenses; 

(d) the member may not bill any third-party payer for the diagnostic or treatment 
services provided in exchange for the charitable proceeds/donation; 

(e) the member providing diagnostic or treatment services in exchange for the 
charitable proceeds/donation must comply with all NSCC policies.  

9. Public presentations and displays, which include presentations of printed or other
visual material to members of the public, in a place normally frequented by the public,
by a person or persons who are physically present when such material is distributed or
presented, are permissible provided:

(a)

(b) 

the presentations and/or displays comply with this document, all other NSCC 
policies and the Chiropractic Regulations; 
professional conduct is maintained at all times; 

(c) no diagnosis and/or adjustments are performed; and 

(d) no coercion or pressure tactics are used.  

10. A member is permitted to advertise on social media, provided the member:

(a) complies with this document all other NSCC policies and the 
Chiropractic Regulations; 

(b) complies with all legal and professional obligations to maintain privacy and 
confidentiality;  

(c) does not divulge information through social media that identifies a patient by 
name or through a combination of other identifying information without their 
written consent;  

(d) ensures any communication between a member and patient, such as providing 
information or scheduling an appointment, is done through secure private 
messaging only;  

(e) does not provide clinical advice, communicate a diagnosis or guarantee results 
to a patient or any member of the public through social media;  
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(f) exercises caution when posting health related information and links to journal 
articles or academic information to ensure he/she is not infringing on 
copyrighted material;  

(g) maintains appropriate professional boundaries and avoids posting information, 
comments or images that may be perceived as disgraceful, dishonorable or 
unprofessional;  

(h) considers his/her legal, professional and regulatory obligations and exercises 
good judgment and caution before posting material to social media. 

11. The making of videos of chiropractic adjustments, as well as the posting of these
videos on social media or other advertising media, is strictly prohibited. Such videos
raise numerous concerns regarding client privacy and the potential misrepresentation
of the nature, context and intent of chiropractic adjustments, due in part to the
potential for editing by third parties.  Members should also strongly discourage patients
from taking such videos for the same reason stated above.

12. When communicating with prospective or current patients, members must comply with
federal and provincial privacy legislation. Further, communication by a member to a
current or prospective patient for the purposes of soliciting business shall be
appropriate to the standards of the profession and shall be respectful of patient choice,
and not involve undue pressure and not promote unnecessary products or services. A
member must not contact or communicate with or allow any person to contact or
communicate with potential patients via telemarketing or electronic methods.

13. A member must not advertise or permit advertising from a third party, with respect to 
his/her practice in contravention of this document.

Professional Misconduct 

14. Pursuant to sections 46 and 3 of the Chiropractic Regulations, it is an act of 
professional misconduct to contravene this document.

15. Any breach of this document may result in a formal complaint to be investigated by an 
investigation committee of the NSCC.

Advertising Approval Committee 

16. A member considering advertising is encouraged to forward his/her advertisements to
the Advertising Approval Committee for review, prior to publication.

17. If a member requires clarification of this document, he or she should contact the 
Advertising Approval Committee.
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18. If the Advertising Approval Committee becomes aware of any breach of this document, 
it may take any action it considers appropriate, including but not limited to:

(a) contacting the member directly to request action to remediate the breach; and 

(b) filing a formal complaint to be investigated by an investigation committee of the 
NSCC. 
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